ADVANCEMENT OF THE PRACTICE

TDIRECT FROM CDC  ENVIRONMENTAL HEALTH SERVICES
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ricanes, wildfires) and focused on what they
went through in the months immediately fol-
lowing the disaster. Natural disasters often
disproportionately aledt low-income com-
munities and communities of color (Centers
for Disease Control and Prevention, 2022). To
ensure that our materials reflected this prior-
ity audience, we included Black and Hispanic
teens in our interviews. Due to the COVID-
19 pandemic, we conducted and recorded all
interviews over Zoom.

Step 3: Create Resources

We designed a suite of engaging and innova-
tive products based on our interviews. These
resources included vlog-style videos, posters,
and social media graphics.

Step 4: Test Resources

We tested our materials with teens and revised
them based on participant feedback. We used
click testing to get feedback on the materials
within a limited budget and to focus on the
areas that most resonated with participants or
needed improvement.

Creating Resources That
Resonate With Teens

From our formative research, we learned that
teens gravitate to real-life, first-person sto-
ries on peer-to-peer messaging platforms like
TikTok and YouTube. We crafted vlog-style
videos, posters, and social media that focus
on the personal experiences of teens. We
developed a look and feel that combines the
bright, welcoming look of these popular apps
with encouraging and relatable messages.

Following Clear Writing

Best Practices

In keeping with the focus on authentic per-
sonal stories, our materials showcase quotes
from teens who have been through natural
disasters. On social media graphics and post-
ers, we added a brief call to action directing
viewers to CDC resources. On the posters, we
also incorporated a short introduction to set
the stage and provide context for the experi-
ence of our participants with natural disasters
(Figure 1).

In writing the supplemental content, we
followed clear writing best practices that
included:

» Adopting a casual, empathetic tone.
e Putting the most important information first.

 Incorporating a strong call to action.
» Keeping sentences simple.

With this approach, we kept the focus on
the personal stories of teens, making the mate-
rials more relatable to our priority audience.

Adapting to the COVID-19
Pandemic

The pandemic presented some additional
challenges to the production of these mate-
rials. We had already decided to prioritize
vlog-style videos when it became clear that
we would not be able to film in person due
to social distancing guidelines. We quickly
pivoted to conducting interviews over Zoom,
enabling our teen participants to share their
stories from home.

We also needed compelling images of our
teen participants to feature on our posters
and social media graphics. Zoom screenshots
and photos taken at home proved di Ccult to
incorporate into our materials due to image
quality. To get professional-quality images
that aligned with our look and feel, we set up
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